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W, C. KING, Mgr.
T14 Kansas Ave, Topeka, Kansas

Beef
e v 136
Granulated
Sugar
PireCone. €1 00
Cheese

Genuine New York
Full Cream,

perib. i 2 5(:
Wisconsin

Brick
B.‘-Iﬁma ......... 220

Water Cress
b 10e

A full line of Fresh
Fruits and Vegetables.

Phone 4120
900 North Kan. Ave,
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4130 AND UP

CASTORIA

For Infants and Children

InUse For Qver 30 Years
Always bears

the
Bigoature of

Dress Well<You Won't Miss the Money., Pay
Vs Just $1.00 o Werek,

R. E. MARLING, Manager.

Classy Coats

_$1 Downeaiticin: $1 Week

S-GOAR CO.,, 104 E
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-Advertisidng Ié thé Great

National Business Science

In that Science the Nations of the World Will Soon be Competing Bitterly.

America Leads

Now, and the Advertisers of ¢ America Will Help to Keep This Country in the Lead.

By Arthur Brisbane, Editor, New Yark Journal and New York American

Advertising is the art of transferring an idea from your mind
to the minds of others.

The advertiser’s task is to see a thing clearly, DESCRIBE IT
SIMPLY and coavincingly.

The great mistalke of the professional advertising man is lack
of simplicity.

The most idiotic mistake of the business man who has some-
thing to advertise is the notion THAT HE CAN DO IT HIM-
SELF BETTER THAN A PROFESSIONAL.

The picture above, by our humorous genius Tad, illustrates
the commonest folly of the business man who fails to see that you
cannot be at the same moment the DYNAMO in the power house
grinding out the current and the brilliant BULB that sheds light
and tells what the dynamo is doing.

The business man is the DYNAMO, the advertising man is the
electric BULB that tells of the dynamo's work.

LI i S - T - W A asth e e

The bulb that thinks itself more important than the dynam
is foolish.

The big dynamo that thinks it can get along without any bulb
and make a success of a lighting plant all by itself is a foolish
dynamao.

Advertising is an art and science important to all the nations
and to every man in the nation.

Advartlnn%' is to busin ind: , manufactures, WHAT
PRINTING AND LANGUAE(?,K AREM% THE HUMAN RACE.
ﬁd;erti‘:ing is the SPEECH OF BUSINESS. Without it business
is dumb.

To exaggerate the importance of advertising and of its un-
limited possibilities is not easy.

For instance, this nation of ours does thousands of millions of
business yearly with other countries.

In South America the right kind of an INTERNATIONAL
ADVERTISING CAMPAIGN would sell thousands of millions
MORE of our products to the Southern republics alone.

And the right kind of advertising campaign in China and all
of Asia wn‘n.h?‘n.ll other thousands og mﬂhnnlg.n
o The great thing is to get the RIGHT brain to do the adver-

sing.

You must have the man who understands China, what China
wants, what China believes, what kind of advertising language
China understands.

You must have a brain similarly equipped to deal with the

and Braril
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The great nations of the are bankrupt, or bankrupti
themselves as rapidly as they can.

England spends fifteen millions a day on war, lends six hun-
dred millions to Italy, and heaven knows how many thousands of
millions to France and Russia.

stop, and then will b

Scoon, let us hope, war D
A CAMPAIGN THA

will
GREATEST ADVERTISING
WORLD HAS EVER SEEN.

Turning from blood and murder to business once
more, the nations broken in spirit and purse will
begin a desperate fight to get back the hu&ux lost.

What a cent thing it would be for thia
country if the Government could clearly understand
what national ndvetﬁm&mml. and if the United
Sizies could begin NO the great campaign of
natiznal development throughout the world that will
soon be begun with te ¢nergy by the other
nations, 1,

From the nation that needs new markets down to
the man who has just invented a new lamp wick, and
wants the public TO KNOW WHAT HE HAS
DONE, the world's problem in business is adverts-
iGE.

ng

THE
THE

This is one of a serios fo Advertise Advertising,

To advertise means “to inform.” The intelligent business man
and manufacturer says: “I have produced euch a product at such
a price. But the world is not INFORMED and does not know
what I have to offer.,”

The advertising man, competent and alert, says: “I can in-
form the world, and while you devote your en“ii" and ganim
TO PRODUCTION I will devote mine to DISTRIBUTION by
telling your story.”

Foolish is the man who wants to build a house and thidks he
needs no architect. Foolish the man with a broken leg who sends
for no doctor, and trebly foolish the man with something worth
selling who does not secure the services of a man WHO KNOWS
THE ART OF TELLING what the business man has to say.

5 Lcriu since we enumerated four things that the advertiser must
o or $

1.—He must make the puoblic SEE his advertisement,

2—~He must make the public READ it.

3—He must make the public UNDERSTAND it.

4. —He must make the public BELIEVE it.

Is advertising dificult? It is, indeed. It would be easier to
start a new religion on a successful career in the United States
THAN TO START A NEW BRAND OF SOAP.

Get the name of your client's product so thoroughly in the
public brain that the product and the name you advertise become
SYNONymous.

If in the United States you say “Tifflany” it means jewelry. If
you say “Delmonico™ it means fooc.

Advertising genius properly encouraged can actuzlly take a
meaning from a word as old as the language, and transfer it to a
new word, to & new name.

How is this done? First of all, BY REPETITION.

“Repetition is Reputation.”

The great French revolutionist said that success called forth
“audacity, audacity, more audacity.”

Advertising success calls for REPETITION, REPETITION,
MORE REPETITION.

There is advertising in every year of the human being's life,
The new-born baby advertizes its need of food and a bath with

J - |

The little boy twisting his hat in his hand, asking for work,
seeks to advertise his qualities as an office boy.

The young man in his courting is a tremendous advertising
agent, hoping that he will favorably impress one who is the entire
public to him and persuade her to accept what he has to offer.

To every advertiser of every kind these things are of vital
importance bringing success.

Know exactly what it is that you have to say.

Know that you are telling a truth which is useful to the publie.

Express yourself with SIMPLICITY, for that is the greatest
of literary art.

There is no literary discipline as valuable as advertisement
writing, if the work is understood.

You must avoid dryness, which es the reader.

You must avoid unnecessary words; every one of them costs
money; every surplus word discourages the reader and drives him
away from your advertisement.

ou must know where to begin—just where your reader’s in-
terest begins. You must know where to stop, just where HE
wou.l\dr stop if you giidu::ot. - tln

ou must avo ¢ appearance of p at people, for
the people get all the preaching they want on sundl 3 0

ou must write exactly as though you were T’ALKINO -3
the reader, for an advertisement writer is a salesman,

You must -manage your public, find your way into their minds,
and you must manage your clicnt very often, for in the beginning
advertising is discouraging; dollars go out and do not come in

Many a man in busincss can wait patiently while a factory is
goi brick by brick—knowing that the bricks must be
and !!1? first. But he cannot wait patiently while his reputation s
being built up brick by brick through vertising. He wants to
get returns on the first load of bricks thrown on the vacant lot.

To keep him while he teaches the public is difficult—but diffi-

culty is what makes advertising interesting.
Advertising is rtant, not only because it
h}tbloineu. but it increases the efficiency
T.

Advertising renders public

;Flrg;l“ p;ti{hm:ﬁ fm;[‘:“ INTO Iéh.k U'l‘t
, an e dies succeasor cannot AF

'I'ON DAHAGBﬁTHAT 'RBPUTATIOH. T
0 man sets fire 10 a factory that has cost millions.
Nommmnﬁrotomldgrﬁlhgre::mdoﬂ that
has cost millions and injures the quality of the ad-
vertised goods. That would destroy the reputation.

Every man, excepting the fool, knows that the
g _success is hnnnts. And
WER-

foundation of advertisin
the higher you hope to build THE MORE P
FUL YOUR FOUNDATION MUST BE.

i By the A i 4 ng Clubs of the World (headquarters Indianapolia).

L Write for booklet, writfen for buym like yourself, Every man or

e woman wiho buys any kind of commodities will find it profitable reading.
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